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Celebrity Endorser 
“An individual who enjoys public 
recognition and who uses this 
recognition on behalf of a 
consumer good by appearing with it 
in an advertisement” (McCracken 1989 p. 30) 
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ROLES ENDORSER PRODUCT CONSUMER
EXPRESSION OF 
SELF-CONCEPT 
MATCH-UP HYPOTHESIS 
• Explores the appropriateness of fit between the endorser, the target 
audience and the product. 
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